ENVIRONMENT
INDEX 2007

This Feedback Report compares
Canary Wharf Group ("CWG")'s
performance in the Environment

Caﬂ ary Wh arf Index 2007 against its peers
T " within and outside its sector.
Group ("CWG")

PART 1-TOP-LEVEL RESULTS
PART 2 - RESULTS BY SECTION

PART 3 — DETAILED BREAKDOWN

The Environment Index is the UK’s For a more in-depth analysis of your results
leading self-assessed corporate please contact us on 0207 566 8702 or
environmental benchmark and is a amita.vaux@biic.org.uk.

stand-alone module of Business in
the Community’s broader CR Index.
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2007 2006
Company Score 91.78% 85.50%
Band Gold
Index average 86.87% 81.45%

participated in the Environment Index in

2007.

Overall, performance in the Environment Index has
improved from an average of 81% in 2006, to in
2007. This reflects marked improvements in

: performance
management and remuneration related to environmental
commitment, ,
on environmental issues and working with
on environmental issues.

NB: When comparing annual results, please note that there have been
changes and additions to Index questions between 2006 and 2007.

Companies participating in the
sector Real Estate:

Canary Wharf Group (G)
Great Portland Estates (S)
Land Securities Group (S)
Liberty International (G)
Mapeley (L)

Slough Estates (L)

Key: (P) Platinum = >95%; (G) Gold = 90 — 95%;
(S) Silver = 80 — 89%, (B) Bronze = 70 — 79%
(L) Listed = <70%

NB: Please note that where there are few companies
participating in your sector, your company will be
benchmarked against the wider economic group

TOP LEVEL RESULTS (2007)
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o Key:
S ) < ) < ) [0 company
100% - ° 2 3 N S S S B sector
¢ o X (9] x %)
S = B overall Index
80% -
*Your company’s
60% - self-selected impact
area is:
40% -
Biodiversity
20% -~
0% - ; ;
Climate Change Waste & Resource Self-selected
Management Impact area*

Note: The sector and Index averages relate to all self-selected impact areas, as chosen by other participants.

The ultimate test of assurance, with regards to information submitted within this survey, is whether
companies would be prepared to share their submitted information. Companies continue to be more
robust in their data collection and transparent in its disclosure:

of Index participants made a commitment to put their individual Feedback Report in the

of Index participants made a commitment to share their full survey submission with

of Index participants made a commitment to disclose their submission to the

of Index participants are putting their in the public domain
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The average score for
93% in 2006)

Index participants demonstrated strong
increase from 88% to 96%), with many companies designating the ultimate environmental

was

responsibility to the Chief Executive

processes for environmental issues have strengthened, with scores

increasing from 92% in 2006 to

2007 also saw and

for companies.

Employee Environmental Programme

in 2007

to address environmental issues (an

(an increase from

remain at the very top of the environmental agenda

is also a significant challenge

I. Provides internal communication of 100%
environmental issues to ensure general 100%
environmental awareness 89%
0,
Il. Assigns people with specific environmental 188(;’
S et 0
0,
Ill. Provides relevant environmental training to 188;’
. g . S reas 0
those with specific environmental responsibilities w
0,
IV. Consults employees (as internal 4% 100%
stakeholders) on environmental issues 90%
T 1
80% 100%

on taking action on environmental issues with your employees:
www.bitc.org.uk/environmentaction

Key:

[J company
B sector
B overall Index

NOTE: The % shown in
the graphic is the

average score for each
statement, following the

rationale below:

Individual Statements

Answer
0%
1-25%
26-50%
51-75%
>75%

Score
0%
25%
50%
75%
100%
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Environmental
Management System

A good EMS helps companies
comply with environmental

legislation and regulation;

improve risk management;
reduce liability costs; increase
competitive advantage; facilitate
employee engagement and
improve their public image.

on developing

and maintaining an EMS:

www.envirowise.gov.uk/ems

Environmental
Supplier Programme

Where companies work
with their supply chain,
the indirect impacts can
be managed through co-
operative actions,
promoting both potential
cost savings and
environmental benefits.

on
working with your
suppliers:
www.bitc.org.uk/environment
action

EMS Statements

I. Has an EMS in place, which
covers significant environmental
impacts, and has identified
individuals responsible for the EMS 90%

100%

Il. Has an EMS in place, which has 100%
been externally certified to ISO
14001 (or EMAS, or equivalent
standard) 89%
0% 20% 40% 60% 80% 100%
Environmental Supplier Programme Statements
|. Has a procurement policy that includes 100%
environmental criteria, is approved by the board 96%
and is review ed at least annually 89%
Il. Has a procurement policy in place, w hich 100%
meets the criteria above and is in the public 79%
domain 89%
Ill. Has identified people w ith key supply chain 50%
responsibilities and has included environmental 88%
objectives w ithin their job descriptions 89%
. . - 75%
IV. Has provided relevant people w ith training on 83%
environmental supply chain issues 89%
V. Has undertaken a risk/opportunity 1 75%
assessment process to priortise its key > 925
suppliers/contractors, or the products/services _8% °
procured, on the basis of environmental criteria
V1. Requires its prioritised suppliers/contractors
o ) ) 100%
to provide information on the quality of the 06
management of their environmental performance °
88%
VIl Engages with, and offers help and support 75%
to prioritised suppliers/contractors to improve 88%
their environmental performance 88%
VII. Can confirm that performance of prioritised 100%
suppliers/contractors is review ed on a regular 92%
basis 88%
IX. Encourages and helps suppliers/contractors 50%
to continue these principles dow n their ow n 83%
supply chain 88%
0%  20% 40%  60%  80%  100%

100%

Key:
[ company
B sector

B overall index

NOTE: The % shown in

the graphic is the

average score for each
statement, following the

rationale below:

Individual Statements

Answer Score
0% 0%
1-25% 25%
26-50% 50%
51-75% 75%
>75% 100%

Key:

[ company

B sector

BB overall Index

NOTE: The % shown in
the graphic is the
average score for each
statement, following the

rationale below:

Individual Statements

Answer
0%
1-25%
26-50%
51-75%
>75%

Score
0%
25%
50%
75%
100%
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Climate Change

Business’ commitment to tackling
climate change is growing in the
UK. Many companies have
recognised and acted on the cost-
effective opportunities that are
available for cutting greenhouse
gas emissions. With current and
future legislation such as the
Climate Change Bill, the Carbon
Reduction Commitment and the
EU ETS, reducing a company’s
carbon emissions improves both
environmental performance and
competitiveness.

on tackling
climate change:
www.bitc.org.uk/environmentaction

Waste and Resource
Management

While waste cannot be eliminated,
its environmental impacts can be
reduced by preventing waste
wherever possible, and making
more sustainable use of the waste
that is produced (the “waste
hierarchy”). In addition to its
negative environmental impacts,
waste costs money as the
discarded materials need to be
acquired at a cost. Discarding the
waste itself incurs a second cost
penalty through landfill taxation,
obligatory recovery operations
(e.g. packaging) or some form of
treatment before release. Waste
is therefore becoming a key issue
for business.

on waste and
resource management:

http://www.envirowise.gov.uk/Was
teMan

Climate Change

Measuring &
Reporting

Scope of
information

Quality of
information

Renewable
energy

Performance
Improvement

100%
100%
88%

l

100%
83%
88%

100%
89%
88%

78%
61%
87%

100%
93%
87%

0% 20% 40% 60% 80% 100%

Waste and Resource Management

Measuring &
Reporting

Scope of
information

Quality of
information

Performance
Improvement

100%
83%
87%

100%
83%
87%

1)

83%
78%
87%

87%
6%
87%

|\I

0% 20% 40% 60% 80% 100%

Key:

[ company
B sector

B overall Index

Key:

[ company
B sector

B overall Index
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Self-Selected Self-Selected Impact Area Key-:
Impact Area | ] company
Water consumption Measuring & 11%%?,//2 B sector
was the most Reporting 87% B overallindex
popular self- |
seleclted impact Scope of 100% Your Self-selected
area in 2007, information 88;% Impact Area was:
followed by 87%
resource use and ) 1 67%
biodiversity. Quality of 83% Biodiversity
otormaron | <~
100%
Target setting 79%
87%
R NOTE:
Performance 249 100% The sector and Index
Improvement 0 averages relate to all
self-selected impact
‘ ‘ ‘ ‘ ‘ areas, as chosen b
0% 20% 40% 60% 80% 100% y

CORPORATE

STRATEGY (7.5%)

INTEGRATION
(10%)

MANAGEMENT

(21.5%)

PERFORMANCE

AND IMPACT (55%)

other participants.

ASSURANCE AND
DISCLOSURE (6%)

Registered Office:

137 Shepherdess Walk, London N1 7RQ. Telephone: 0870 600 2482. Registered Charity
No: 297716. Company Limited by Guarantee N0:1619253.

( . . e e
Key issues and Risk Strategic Decision Objectives and Climate Change Assurance
Management (2.5%) Making (2.5%) Targets (5%) (23%) (5%)
.
7 ] r\ ’\ . .
Leadership (2.5%) Employee EMS and Audit Waste Management Submission
Programme (5%) (4%) (16%) Disclosure (1%)
.
( . . \r \r
Corporat_e _Pr|n<:|p|es Performance Stakeholder Self-selected impact
and Policies (2.5%) Remuneration and Engagement (2.5%) (16%)
~ Bonus System (2.5%) > N
Environmental
Stewardship (5%)
>
Supplier
Programme (5%)
|
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